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Do you remember your first lemonade stand? 
Perhaps you might better remember your first 
catalog fundraiser selling wrapping paper and 
pies? Whether you had your eye on a cabbage 
patch doll at the store or you were raising 
money for that year’s school field trip, there was 
an ultimate goal that drove your campaign. 

In this case study, we’ll examine a modern 
fundraising campaign and how social media 
was leveraged to make it successful.
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It’s pretty safe to say that fundraising is a simple concept and one that we learn at a 
very young age. As you grow older, the concept remains the same but the purpose 
behind each campaign is likely a tad more complicated than purchasing the latest 
trend at the toy store or exploring the local children’s museum. When you think of 
fundraisers as an adult, what is your initial thought? Probably something like a 5K 
to raise money for breast cancer research or maybe a car wash for your daughter’s 
cheerleading squad to buy new uniforms. 

You see, regardless of the goal, fundraising is a pretty basic concept. But what really 
sets one fundraiser apart from the others? You guessed it. Marketing. How are you 
going to move anyone to hand over their hard-earned money to support your cause? 

In today’s world, fundraising is very easy to do online. You can set up a Go Fund Me 
Page and Facebook is an excellent tool for spreading the word. You can, of course, 
keep it old school and hit the pavement … waiting outside grocery stores or leaving 
jars at the local donut shop. Whichever avenue you wish to take, are you giving 
thought to your target audience? Are you really maximizing your efforts to yield the 
greatest results? 

I have participated in my share of walks for Alzheimer’s, Breast Cancer research, 
and eating disorder support. All of which I raised a modest amount of money for 
by doing minimal amounts of posting online or just talking about it with people 
during coffee breaks. Nothing spectacular but every little bit helps. I never gave it 
much thought until I created a fundraiser of my own for a cause that was extremely 
important to me. 
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Intro
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Madden

My senior dog, Madden, had been diagnosed with several ailments … one of 
which was a cancerous growth on his spleen. At the time, it was recommended that 
the growth be removed and that the other diagnosed conditions be continuously 
treated. He also would need weekly physical therapy. 

I know everyone’s feelings towards their dogs is different. Everyone makes the 
personal decision as to what level they are willing to go for their dog and how much 
money they are willing to spend. That decision is likely based on the depth of the 
relationship they have with their dog. You see, Madden was my best friend. He had 
been by my side for the last 12 years. He walked me down the aisle at my wedding. 
He welcomed our daughter into our home when she was born. He was my boy and I 
wasn’t about to give up on him based solely on financial constraints. 

After the veterinarian gave me the estimate for the planned surgery and I calculated 
how much his continued supportive care would cost, I knew our family simply didn’t 
have that kind of money. However, I didn’t feel right about starting a Go Fund Me 
Page. I much preferred to raise money in a way where the people who donated 
towards Madden’s care would know they were getting something in return. This was 
how “Bubbles for Madden” was born. 

One of my all-time favs. Me, my husband Jeff, and our boy, Madden.



littlemarketinggenius.com

#BubblesForMadden

With the help of many supportive friends and professional contacts I had 
made over the years, I was able to orchestrate a fundraising campaign for 
Madden that included a dog wash and T-shirts. 

First thing was first ... I needed a logo. Logos are not just for businesses 
or organizations. They are your brand. They tell a story. They make a first 
impression. I needed a logo for Madden’s campaign so I reached out on 
Facebook to any graphic designers who might be willing to design one for 
me. I was beyond thankful that my friend, now business partner, Jamie was 
so willing and excited to donate her services and create a logo for me! 

Since the campaign centered around Madden, I wanted to incorporate his 
picture somehow. The end result was a logo that had personality … it was 
fun and, without a question, it was Madden. From a functional standpoint, 
it was clean and clear. Perfect for print and eye catching for social media. 

Madden getting his “don’t trip mommy” speech on my wedding day.
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T-shirt design featuring the campaign logo! 

Making The Plea

Honesty is always the best policy. No matter what. Once I set a date for the dog 
wash and had sent the shirts to print, I needed to advertise the fundraiser. The most 
important piece? Honesty. I had to lay it out there. It’s not easy admitting that you 
don’t have deep pockets. In fact, it’s pretty humiliating. It was the truth though and I 
spoke from the heart when creating the Event Page on Facebook. 

In addition to the emotional piece of this, there was a very real diagnosis that was 
attached to this need for money. I am not a veterinarian so I simply asked Madden’s 
doctor to write down her professional explanation of his condition and his treatment 
plan. You don’t need to obtain a degree or become an expert on the topic. However, 
I did owe my donors a real and precise explanation of Madden’s condition and what 
he needed medically.

Creating an event on Facebook is pretty straightforward. It’s the assembly of it that 
matters most. I posted pictures of Madden with me and my daughter. I posted 
stories about him. It was important for people to not only understand but to actually 
feel why this was so important. This wasn’t “just a dog.” He was our family member. 

Side Note: I enjoy writing so this was easy for me. If writing isn’t your strong suit, 
reach out to someone who can help. The story behind your fundraiser is essential … 
not only the content but also the grammar, the flow, and the vibe. This will single-
handedly make or break someone’s confidence in you. If you aren’t genuine … if 
your story isn’t believable … or if you don’t make a good impression, you will lose 
your audience and donors. 
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Hashtags

Once the campaign was up and going, I started tagging all 
social media posts and photos with #bubblesformadden and 
encouraged supporters to add the tag to their posts and pictures 
as well. Soon thereafter, it evolved into #loveformadden and 
#maddenforpresident! Needless to say, hashtags are a great way 
to organize all of the posts and pictures related to a campaign. 

#BubblesForMadden

A screenshot of the Facebook Event Page. 
Pro Tip: Use a compelling cover graphic 

that will immediately captivate your 
audience and speak to your cause. 
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Updates

Regularly posting updates leading up to the date of the event is extremely 
important. Here I’ll mention how important it is to thank your donors and sponsors. 
I cannot stress this enough. Unless they specifically ask to remain anonymous, thank 
them publicly. Your Facebook Event Page is a perfect platform for this. You can tag 
businesses, which will drive prospective clients to their Facebook pages. They are 
also creating an impression while donating to your cause. The value in someone 
reaching out to a business because they remember that they donated to a good 
cause is priceless. 

Spread the word as far as it will travel, but don’t go barking up the wrong tree. As my 
dog Madden was the recipient, the audience I was appealing to was pretty broad. 
Many people have a dog or have loved a dog at some point in their life. If you are 
organizing a fundraiser for a more specific cause that might not appeal to a grander 
audience, you may want to focus your efforts more wisely and precisely. For example, 
if I was raising money for my daughter’s school to purchase new art supplies, I would 
likely suggest focusing efforts on reaching out to local art studios and tattoo shops, 
rather than spending an enormous amount of time hitting the pavement at pricey 
retail shops or swanky bars. Not to say that you won’t find donors in these places, but 
the time and work may end up outweighing the results. 

Mr. Madden lookin’ so fresh and so clean!

OXO OXO
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The Results

On the day of the event, I was overwhelmed by the number of people who showed 
up. I brought Madden, of course, so people could meet the dog they were helping. 
It is always great if your donors can have an opportunity to meet, see, feel, hug, and 
speak to who or what they are supporting. Whether it be a dog, or a cheerleading 
team, or a new playscape. Whatever the case, it doesn’t take a ton of effort to organize 
a meet-and-greet or a ribbon-cutting ceremony. In fact, it adds more validity to your 
cause and it will be truly appreciated by your donors. 

In the end, our dog wash raised $612.00! In addition, the T-shirts raised an additional 
several hundred dollars. All of which went directly toward Madden’s care. Another 
private, and anonymous donor, paid our entire balance at the veterinary hospital. To 
say we were thankful is an understatement. We were completely overwhelmed and 
overcome with emotion. Madden lived for almost another year after the event … 
time that was so precious to our family and would not have been possible without 
our donors. It granted us one last birthday, one last Christmas, and lots of kisses 
before we had to say goodbye. 

Not every fundraiser is going to be quite so emotionally involved. This was just one 
that I used as an example, as I am obviously very passionate about it. However, the 
key points will apply to any fundraiser you host. 

Event raffle prizes. Wine, of course!
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Recap

1. Establish why you are raising money and who or what it is for. Remember, honesty is the best policy. 
I can’t stress that enough. Express your personal investment in the cause and give factual reasons as to why 
the funds are needed. If you don’t feel confident in your explanation, have an industry professional create an 
explanation for you. In Madden’s case, I used a veterinarian. In the case of building a new playground for the 
neighborhood kids, perhaps have someone explain the benefits of outdoor play for children and how it combats 
childhood obesity … etc. Be genuine and don’t wing it. Put thought into it and, as I mentioned above, recruit 
someone to do it for you if you aren’t comfortable with writing. The grammar police are always watching. Seems 
silly but you will lose donors if you do not sound and appear professional. 

2. Create a logo. Make sure the logo makes sense and is relatable to what or who you are raising funds for. If you 
are going to be printing items, be sure your logo is the appropriate resolution so it remains clear and high quality. 
On a very tight budget? Ask graphic designers or local printers if they would be willing to donate their services or 
offer a discount. Don’t break the bank. After all, you are trying to raise money, not spend it. Don’t forget: ALWAYS 
give credit where credit is due, ESPECIALLY if services are donated or discounted! 

3. Spread the word. In the land of social media, this is pretty easy. Absolutely create a Facebook Event. This will 
create a platform for you to post updates and build excitement leading up to the date of your event. It also allows 
you to tag donors when thanking them. I know I have said this countless times (and now I probably sound like 
your mother) but ALWAYS THANK YOUR DONORS.

4. Use those hashtags. Once you’ve started sharing your logo, or flyer, or event on social media, hashtags 
are a great tool to draw in other social media followers. They also help organize posts and pictures related to the 
campaign so they can be easily compiled and analyzed after-the-fact. Madden’s hashtags were very specific so, 
although great for compiling all of our supporters’ pictures/posts, it didn’t do much for drawing in strangers. 
However, using popular hashtags like #dogsofinstagram or #dogwash may have reached someone outside of our 
normal social circle. If your campaign is well-thought-out and exudes professionalism, you may pique the interest 
of a stranger and find yourself with a new supporter! 

5. Provide an opportunity for your donors to meet or see what the funds are being used for. This is 
another way to thank and acknowledge your donors. I brought Madden to the dog wash event. However, if you 
are raising money for something like a playground, you could host a groundbreaking ceremony, for example. 

6. Share the results. Once the goal has been met, or you have hosted your event, announce the results. How 
much money was raised? What were you able to do because of it? Don’t forget that people just forked over their 
hard-earned money to support you. They deserve, and like, to know that their contribution helped in a big way. 
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In Loving Memory Of Mr. M




